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1 Introduction to E-Marketing /Convergence
2 Strategic Internet Marketing

3 The Internet Marketing Plan

4 Global Markets

5 Internet Marketing Research

6 Consumer Behavior Online

7 E-marketing and Ethics susoA b271|
8 Mid-term Exam

9 STP Strategies

10 Product: The Online Offer

1 Price: The Online Value

12 The Internet for Distribution

13 Internet Marketing Communication Tools
14 Engaging Customers with Social Media

15 Final Exam
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Introduction to Operations Management

Plan Layout

Supply Chain Manangement

Inventory Management

Quality Management

Final Exam
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